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Question No. 1

1a) Discuss the SMART approach towards defining marketing objectives? (6) CO1

Question No. 2

2a) Deduce the importance of Core competencies for any firm with help of an example? (6) CO2

Question No. 3

3a) Describe the Strategic Marketing Process (along with its steps) in detail with help of an example?  (8) CO3

OR

3b) Discuss VRIO framework and apply the framework for an smartphone manufacturing firm? (8) CO3

3c) Evaluate the effect of cultural and family on the consumer’s buying behaviour? (8) CO3

OR

3d) Evaluate how the organizations scan the market through secondary data & analytics? (8) CO3

Question No. 4

4a) Describe the role of analytics in portfolio analysis such as BCG matrix? (8) CO4

OR

4b) Explain RFM concept and describe how RFM scoring method is used in segmentation of the
market?

(8) CO4

4c) Discuss concept of CRM and application of analytics in achieving CRM goals?  (8) CO4

OR

4d) Reframe a marketing strategy of any Indian organization which apply analytics in its processes? (8) CO4

Question No. 5
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5a) FreshKart (Online Grocery Start-up) operates in a competitive online grocery market. Despite good
product quality, the company faced low repeat purchases and high customer acquisition costs.

 

Evaluate the above case and develop a marketing analytics strategy for FreshKart so it can improve
customer retention and profits?

(8) CO5

OR

5b) Deduce dynamic pricing strategy? Create a dynamic pricing strategy for an Airline or Uber service
using analytics?

(8) CO5

5c) Illustrate the concept and application of social media dashboards? (8) CO5

OR

5d) Create a marketing strategy based on analytics to improve efficiency & profit margin of tutorial
class teaching students till class 10th?

(8) CO5
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